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Above & below: FLI stand at the 10th Ministry of Education sports event. 
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Acronyms 
 

AIESEC -  International Association of Students in Economic and Commercial Sciences  

                       (Association Internationale des Etudiants en Sciences Economiques et Commerciales) 

BEST –  Business Entrepreneurship Training 

FLI –  Financial Literacy Initiative  

MSMEs –  Micro, small and medium enterprises 

NDP5 –  Namibia's 5th National Development Plan 

NFLS –  National Financial Literacy Survey: 2017 

NFSS –  Namibian Financial Sector Strategy: 2011-2021 

NSIC –  Namibia Students Investment Challenge 

NSX –  Namibia Stock Exchange 

SMEs –  Small and medium enterprises 

ToT –             Training of trainers 
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Indicative of a progressive Initiative, the Financial 

Literacy Initiative (FLI) enjoyed an active Strategic 

Workshop on 16 and 17 January 2018. The 

Platform Supporters’ attendance and contribution 

is heartening and encourages the continuous 

growth of FLI. Very encouraging was Mr Shaun 

Mundy’s (international expert for financial        

literacy) statement that FLI is leading the pack 

with regards to private sector, public sector and 

state-owned enterprises’ financial support, and 

civil society’s principled and mandated support 

and guidance of such a national initiative. 

From this financial support and guidance from our 

monitoring, evaluation and research, FLI looks  

forward to implementing the new five-year plan, 

as stipulated in this document. 

Since the inception of FLI on 15 March 2012, it has 

had two strategies to date. The first strategy was 

from 2012/13 to 2014/15 and the second from 

2015/16 to 2017/18. The 1st strategy focussed on 

‘above the line’ media exposure, using radio,    

television, activations in various towns and        

regions, and the development and distribution of 

a variety of educational booklets (one of which is 

printed in all the main languages). The 2nd     

strategy focussed on piloting new programmes 

and conducting impact assessments to determine 

whether these programmes have the potential for 

national roll-out. In the 2nd strategy, close           

co-operation with relevant ministries was also  

cultivated.  

The 3rd strategy is outlined in this document: a 

five-year strategy for 2018/19 to 2022/23. With 

FLI achieving a high degree of sustainability and 

stability, it is natural to progress to a longer term 

strategy. It is also in line with the goal of this  

strategy, which is to implement what was tested 

and found worthy in the 2nd strategy. Therefore, 

the majority of the resources will be spent on   

implementing programmes that have been tested 

on a national basis. Some resources will also be 

spent on identifying new target areas and how to 

affect them positively. 

The Financial Literacy Initiative will continue to 

monitor and evaluate its programmes for the sake 

of efficiency and effectiveness. Research on       

national, local and university levels will support 

FLI in making strategic decisions and contribute to 

national policy, regulation and bill development. 

The Financial Literacy Initiative, on behalf of its 

staff and beneficiaries, expresses its utmost 

thanks to all the Platform Supporters for their 

support, not just in kind but also in spirit. We    

believe that this is the best approach with the  

potential for highest gains across Namibia, and 

that all Platform Supporters stand to benefit from 

this co-operation in the short, medium, and long 

term.  With respect and humble appreciation, 

Francois Brand - FLI Secretariat Manager 

Foreword  
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During the Strategy Workshop the Financial      

Literacy Initiative, together with its platform    

supporters and the help of an International       

Expert, Mr Shaun Mundy, and local facilitator, Mr 

Isaki Lungu, put together the basis for a new   

strategic plan for the period of 2018-2023. The 

workshop served as a platform for FLI to report on 

its activities over the last three years, the          

successes and challenges experienced, and        

lessons learnt. This laid the foundation for making 

informed decisions on how to proceed in the    

future. The Platform Supporters were encouraged 

to voice their opinions, ask challenging questions, 

and brainstorm new approaches. 

There is consensus that there still exists a lot of 

scope for improving financial literacy in Namibia.  

In terms of the Financial Literacy Initiative’s work, 

there is agreement that FLI will streamline its    

activities and, at the same time, try to upscale its 

outreach in terms of numbers of people. The main 

focus areas will be on the youth and employees 

under the personal finance pillar; and on micro, 

small and medium enterprises (MSMEs) under the 

business finance pillar. The latter includes         

Start-ups and the Infohub. 

In order to reach the youth, FLI will continue with 

its efforts to bring financial education into the   

curricula of all grades in primary and secondary 

schools. Since this will be a lengthy process 

(curricula are only revised every few years), FLI 

will in the meantime begin to roll out its Sports for 

Development Financial Literacy Manual for        

Primary School learners – potentially together 

with the NGO, SCORE. Co-operation with           

universities will continue and will be intensified 

with regards to reaching the students during 

‘teachable moments’ (e.g., induction). As there is 

an appropriate manual available, children ranging 

from three to six years of age will also be           

targeted, but not as a main priority. The Employee 

Financial Wellness Programme will be offered to 

our Platform Supporters, but using a more flexible 

approach. The idea behind this is to strongly     

increase the amount of people reached. 

The Infohub will be continuously maintained,    

updated and advertised to ensure that               

information on access to finance for MSMEs and 

Start-ups is provided in a user-friendly way. A 

Start-Up Festival will be held again, at least once a 

year. FLI will enhance its efforts to train micro   

entrepreneurs through a variety of institutions. 

The media and communications department will 

continue to deliver financial education through 

various media channels such as radio, TV,       

booklets, SMSs, and social media. In order to also 

have face-to-face contact with the public, the 

team will attend selected expos and other public 

events.  

Consideration will be given to changing the       

current FLI Website to a more consumer-oriented 

format, to exploring the potential of enhancing 

the brand ‘Financial Literacy Initiative’ to       

something catchier and easier to understand, and, 

consequently, to using the potential new brand 

for further initiatives. 

In order to track success as well as to discover  

areas with potential for improvement, FLI will 

monitor and evaluate its interventions. New      

initiatives will be tested through the use of focus 

groups and pilot studies. Furthermore, FLI will  

undertake another National Financial Capability 

Survey and additional data-mining. 

Executive Summary  
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Left & Above: FLI Media Activations 

_________________________________ 

1. The idea was discussed to revive the “BeWise” slogan, which the FLI currently uses for its booklets SaveWise,             

InvestWise, TaxWise etc., or even something new.  
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Why it is important to strengthen Financial Literacy in         
Namibia  

Everyone in Namibia – whether rich or poor, 

female or male, young or old, or living in urban 

or rural areas – needs to be able to manage 

their finances well. However, the Financial   

Literacy Baseline Survey, which was conducted 

in different parts of the country in 2013, 

showed that many people lack the knowledge, 

and often the motivation, to manage their 

money responsibly. 

The National Financial Literacy Strategy for  

Namibia aims to continue to change this. Our 

vision is that people throughout Namibia enjoy 

an improved quality of life, and that the        

economic divide in the country is narrowed as 

a result of the population becoming more    

financially capable, assertive and                    

well-protected. 

 

All parts of society stand to benefit from a 

more financially literate population: 

 Consumers:  They will be able to make better 

use of the money they have, for example, 

through prioritising expenditure on the things 

which they need, rather than on those which 

would be nice to have but are not necessities; 

and through saving. They will be able to avoid 

unnecessary losses, for example, through 

spotting and avoiding financial frauds; and 

through buying appropriate insurance        

products. They will be able to borrow            

responsibly, and to grow their money through 

earning more and investing wisely. 

 Financial Institutions:  People who have a rea-

sonable knowledge of financial matters are 

more likely to approach financial institutions 

in order to discuss how the products which 

they offer could help to meet their needs – 

and so, financial institutions stand to see in-

creased business volumes. 

 NGOs:  Their goals are associated with helping 

people to enjoy an improved quality of life; 

financial education can help to achieve this, 

across the board. 

 Government:  A more financially literate    

population will earn higher incomes, run more 

successful businesses, and have increased  

savings and investments. It can be expected 

that this is reflected in higher economic 

growth, greater financial stability, increased 

financial inclusion, and a reduction in the 

number of people who are living in poverty. 

 

In short, the successful implementation of the  

National Financial Literacy Initiative Strategy for 

Namibia will be ‘win/win’ – all parts of society will 

benefit and no-one will be left out. 
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In any country, it inevitably takes many years to make significant improvements to financial literacy  

levels throughout the country as a whole. Taking this into account, also recognising that it can take a 

good deal of time to develop and implement certain financial literacy programmes, the National        

Financial Literacy Strategy for Namibia constitutes a period of five years. However, there will be a      

review at approximately the mid-term point in order to consider whether, in the light of experiences, 

changes need to be made. In addition, modifications will be made, as and when appropriate, to         

account for relevant developments. 

Why it is important to strengthen financial literacy in           
Namibia—Continued 

BEST Training Participants In Sesfontein 
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There are a number of national policy documents 

to which this strategy has been aligned, notably 

the Namibia Financial Sector Strategy (NFSS) and 

the 5th National               Development Plan 

(NDP5) – both specifically point out the              

importance of a financially literate country. 

The Namibia Financial Sector Strategy: 2011-2021 

is intended to secure a more efficient, competitive 

and resilient financial system. Of all the key   

weaknesses the NFSS identified in the financial 

system, the two that are relevant to FLI are low 

financial literacy and a lack of consumer            

protection.  The NFSS was developed to address 

the weaknesses in the Namibian financial system, 

covering the period from 2011 to 2021, in order to 

enable the country's financial sector to transform 

and to contribute meaningfully to the                 

developmental objectives of the country. The 

overall objective of the NFSS was, therefore, to 

develop a more resilient, competitive and          

dynamic financial system with best practices in 

order for the sector to realise its full potential   

regarding its contribution to the growth of the 

economy, and the achievements of the               

socio-economic objectives of poverty  reduction 

and wealth creation. One of the five reform areas 

identified in the NFSS is financial inclusion: the 

NFSS stated that this comprises consumer         

financial literacy and protection, and access to  

financial services and products.  

 

 

The NFSS stated that: 

“Low consumer knowledge regarding rights,      

financial products and services, deficient           

protection mechanisms and poor personal finance 

management can lead to adverse impacts on the 

national economy and its citizens. It is therefore 

important that the necessary infrastructure is put 

in place to protect consumers from unfair       

practices. Education and awareness are essential 

to       ensure that the level of information and      

guidance to the public is enhanced.” 

 

Outcome 3(b) of the NFSS: 

“The national financial literacy rate shall be       

increased by 2020 from the baseline to be         

determined by FinScope 2011.”  

Thus, although the NFSS did not set out a          

specific target for improvements to financial     

literacy, it is clear from the context that the        

intention is that financial literacy levels should   

improve significantly throughout the Namibian 

population. 

 

(NOTE: The baseline from the Finscope study is 

not applicable since it measured inclusion rather 

than literacy.) 

Links with other National Priorities 
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The NFSS sets out the following strategies to 

achieve Outcome 3(b): 

i. “A clear policy framework for the                    

co-ordination of financial literacy initiatives 

will be developed. This will outline the type of 

financial literacy programmes to be put in 

place, as well as the necessary institutional 

arrangements to implement financial literacy 

programmes. As such, encompassing financial 

literacy guidelines shall be developed, with 

various sub-programmes catering for specific 

target audiences and levels (in terms of the 

life-cycle) of the different groups of the     

population. It is necessary to have targeted         

programmes in order to ensure maximum   

impact on the target groups. 

ii. National baseline data will be developed on 

financial literacy in 2011, and will be            

periodically updated. This will assist in     

measuring progress made by the country in 

the area of financial literacy. 

iii. Financial education shall increasingly be      

incorporated into the school curriculum so as 

to empower the would-be financial services 

consumers. It is a widely accepted view that 

empowering people with skills and knowledge 

while they are still young will lead to            

inculcating in them a sense of being              

responsible adults in the future. 

iv. The pledge by the industry voluntary Charter 

for financial institutions to invest 0.2 per cent 

of after-tax operating profits in consumer   

education shall be one of the sources of funds 

for purposes of financial literacy. Other 

sources of funds for this purpose will have to 

be explored. 

v. Mechanisms to monitor and evaluate the 

effectiveness of the financial literacy           

programmes will be put in place. Monitoring 

and evaluation is necessary so that corrective 

measures are implemented if programmes are 

found not to make the intended impact.” 

 

The five strategies set out above have helped to 

inform the development of both the         Financial 

Literacy Initiative’s Three-year      Strategies: 

2012/13 to 2014/15 and 2015/16 to 2017/18 and 

this current National Financial Literacy Strategy 

for Namibia: 2018/19 to 2022/23. 

The NFSS specifically refers to the role of the Fi-

nancial Literacy Initiative in bringing together 

stakeholders to address the lack of financial litera-

cy in the country. 
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Namibia's 5th National Development Plan (NDP5), for 2017/18 to 2021/2022, includes, among its    

strategies and desired outcomes, the following: 

“Initiate financial literacy programmes, especially in rural areas and at the school level.” 

 

NDP5 explains that this is intended to: 

“Address the issue of the high degree of financial exclusion in Namibia.” 

Consistently with NDP5, this National Financial Literacy Strategy for Namibia: 2018/19 to 2022/23     

includes a particular focus on financial literacy initiatives which will reach people in rural areas and 

school children. Moreover, the Strategy also contains measures aimed at a range of other target groups 

in the country. 

Outcome 4(a) also contributes to the FLI Strategies of the past and present: 

“Improved access to financial services and products by eligible Namibians by         

reducing lack  of access from the current baseline of 51.7 per cent to 26 per cent.” 

BBEE ELEMENT WEIGHTING INDICATORS INDICATOR 

WEIGHTING 

TARGETS 

2013 2018 

CONSUMER 

EDUCATION 

2 Value of all 

Consumer   

Education  

contributions 

as a % of profit 

after tax 

2 0.2% 0.2% 

NAMIBIA FINANCIAL SECTOR CHARTER 

NFSC Scorecard Guidance Notes:  

3.8 CONSUMER EDUCATION  
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A baseline national survey of financial capability in Namibia was conducted in 2013, and this same     

survey was repeated in 2017.  

The results are being analysed in order to show how financial capability has changed throughout the 

population and across specific sections of the population between 2013 and 2017, and to identify the 

subjects on which financial education initiatives should focus for different sections of the population. 

A more advanced statistical analysis and subsequent report (or data-mining as conducted along with 

the Baseline Survey in 2013) is expected to identify areas of special concern, i.e., which target groups 

are in specific need of financial education.  

In the 2013 survey, Namibians scored an average of 42.75 for Financial Literacy, with sub-scores of 

51.18 for Financial Knowledge and 32.26 for Financial Behaviour. The results of the survey have guided 

the FLI strategic positioning, and with programme selection and development. 

 

The 2017 results will continue to guide the FLI, as well as support the identification of areas of concern 

and improvement. 

National Financial Literacy Survey: 2013 & 2017  
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Progress in strengthening Financial Literacy in Namibia: 
Achievements and challenges  

Considerable progress has been made in   

strengthening financial literacy in Namibia.      

Nevertheless, there is still a long way to go. 

 

Progress to date includes the following: 

 Many influential people in Namibia, including 

some of the most senior people in the      

country, have demonstrated their strong    

personal support for strengthening financial 

literacy. Not only have they provided practical 

support, but their own involvement has       

encouraged others to participate. 

 As noted above, the importance of financial 

literacy is recognised in specific key national 

documents such as the Namibia Financial   

Sector Strategy: 2011-2021 and the 5th       

National Development Plan, as well as          

industry documents such as the National     

Financial Sector Charter 2011. 

 An FLI team is in place to drive the new     

strategy forward.  

 The Executive Committee provides valuable 

strategic oversight, keeping the FLI team     

accountable.  

 Accountability and transparency through     

internal and external audits, and the Annual 

Report. 

 A significant number of stakeholders have   

opted to become FLI Platform Supporters, 

which entails making financial contributions, 

as well as the helpful provision of support in 

kind, to the FLI team and specific financial   

literacy activities in various ways. 

 A number of different types of financial       

literacy programmes have been developed 

and started. These provide a rich source of 

experiences of what works well and what may 

be less successful. This body of experience has 

been drawn on in developing this Strategy, 

and it will be taken into account for the       

adaptation of several current programmes and 

for designing new programmes. 

The First  Lady Madame Monica Geingos Presenting A 

Talk At The FLI women Conference 
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Challenges that have emerged since the previous 

strategy (Financial Literacy Initiative Three-year 

Strategy: 2015/16 to 2017/18) was established 

include the following: 

 

a. While a range of resources – which can be 

used or adapted for future initiatives – have 

been          developed and several different 

channels and   approaches for delivering      

financial education have been trialled, the   

initiatives that have been        undertaken to 

date, with the exception of certain media    

initiatives, have reached relatively small    

numbers of people.  

b. Although some of the initiatives that have so 

far been undertaken have proved to be     

practicable and have been well-received, some 

potential    initiatives have been found not to 

be feasible and/or appear not to be              

cost-effective.  

c. A few initiatives that have been undertaken 

have not been evaluated comprehensively in 

order to determine participants' gains in 

knowledge and improvements in behaviour, as 

well as, more   generally, to determine the 

cost-effectiveness of the initiative. So,          

accordingly, there is a lack of  objective        

information about the relative cost-

effectiveness of different initiatives. 

d. Several of the programmes that have been        

included in this Strategy could potentially         

consume a significant amount of the limited      

resources that are available. It will be           

important not to overload the Strategy, for 

example, by   adding further programmes or 

initiatives without offsetting reductions. 

e. Certain of the initiatives (for example, financial 

education through the primary school           

curriculum) set out in this Strategy will         

inevitably take many months to reach fruition. 

It will be important to balance these initiatives 

with a few ‘quick wins’. 

Focus Group Discussion On The TaxWise And 

InvestWise Booklets. 



 17 

 

The development of this Strategy has provided an 

ideal opportunity – for all those interested in 

strengthening financial literacy levels in Namibia – 

to take stock of progress, to learn lessons from 

experiences to date, including the challenges 

which have been faced, and to map out an     

effective way forward together with the next 

steps. Careful consideration has also been given to 

international good practices, including through 

information and guidance provided by a GIZ      

international consultant, Mr Shaun Mundy, who is 

one of the leading experts in Financial Capability. 

The Financial Literacy Initiative team has led the 

development of this Strategy, in close                

consultation with its Platform Supporters, in    

general, and with the Financial Literacy Initiative 

Executive Committee, in particular. Platform    

Supporters not only have important experience 

and perspectives to contribute, but also             

experience which strongly suggests that             

organisations and individuals are more likely to be 

willing to contribute to financial literacy activities 

if they have had opportunities to help shape both 

the underlying strategy and specific programmes. 

Stakeholders participated in a two-day strategic 

workshop in January 2018, where the GIZ          

international consultant informed them about               

international good practices, and the FLI team  

informed them about progress to date in           

developing and implementing financial education 

activities. The participants had extensive            

opportunities to provide feedback on these       

activities, and to make suggestions for changes to 

current programmes and for possible new         

activities. A further stakeholder workshop was 

held in February 2018, where stakeholders       

provided comments and suggestions on emerging 

proposals for inclusion in this Strategy. 

 

Feedback from stakeholders, including on the 

principles which should underpin both the         

development of this Strategy and the                  

development and implementation of financial  

literacy programmes, has been taken fully into 

account in developing this Strategy. 

Many of the actions that were discussed with 

stakeholders are intended to enable the FLI team 

to assess the feasibility (including the extent to 

which potential partners are willing to provide 

practical support; and whether, and if so how,  

potential beneficiaries of a financial literacy      

programme wish to participate) and                   

cost-effectiveness of possible financial literacy  

initiatives. It is likely that certain of the initiatives 

that have been identified will prove to be           

unfeasible and not cost-effective.  

Those potential initiatives that pass the test, it is, 

for most of them, too early to predict the number 

of people likely to be reached and what would 

constitute a practicable timetable.  

How this National Financial Literacy Strategy for Namibia: 
2018/19 to 2022/2023 was developed 
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FLI Staff Posing For A Photo At The FLI 6th Birthday Held On 16 March 2018 

This Strategy, therefore, does not set out what 

would inevitably be highly speculative targets and 

timetables – each of which would, in all           

probability, prove to be either unrealistically     

ambitious or overly conservative. However, it is 

clear from the stakeholder workshop that       

stakeholders are determined that large numbers 

of people should be reached with activities that 

can be expected to have a significant impact on 

their financial literacy, and, in particular, on their 

financial behaviour; the FLI team and Executive 

Committee share this ambition fully.  

Although, for the reasons given above, this    

Strategy does not contain numerical targets, none 

of those involved are in any doubt that the     

Strategy will be judged a success only if it has a 

positive impact on a large number of people's   

financial literacy and financial behaviour, and if, 

over time, it has a positive impact on the national 

financial literacy level.  
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Objectives 

The objectives of the strategy are that: 

 Namibians are better financially educated and financially capable, which leads them to make        

informed financial decisions throughout their lives 

 Namibians are able to choose and appropriately use financial products and/or services which are 

best for their specific needs 

 Namibians understand and act upon their rights and responsibilities within the financial sector and 

know and make use of appropriate recourse mechanisms 

 FLI monitors and evaluates the effectiveness and efficiency of its projects and undertakes research 

into financial capability  

Vision 

Improved quality of life and a narrowed economic divide is achieved through financially capable, asser-

tive and well-protected Namibians. 

The FLI House In Windhoek 
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This Strategy makes provision for four broad types of financial literacy programmes: 

   Financial education for the youth 

   Financial education for adults 

   Financial education for Micro Small & Medium Enterprises 

   Financial education and information through the media 

Financial Literacy Programmes 

Guiding Principles 

The following principles, which, as mentioned above, derive from stakeholder feedback and have been 

discussed at the stakeholder workshops, have guided the development of this Strategy and will also 

guide the development and implementation of financial literacy programmes and initiatives: 

 

 Understand your audience and your potential partners (e.g., through discussions and focus groups). 

 Reach out to your target audience rather than expecting them to come to you. 

 Repeat messages (through the use of different intermediaries and channels which are likely to     

appeal to, and to be trusted by, target audiences). 

 Use simple, actionable messages (prioritise what is important because it is not possible to cover 

everything). 

 Incentivise target audiences to participate (e.g., by ensuring that initiatives are fun and                  

entertaining). 

 Ensure that initiatives are cost-effective. In practice, this means maximising reach, impact and     

sustainability; and minimising costs – but only if the initiative in question promises to be both feasible 

and affordable. 
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As noted above, initiating financial literacy       pro-

grammes at the youth level is a key objective of 

the 5th National Development Plan (NDP5).  

 

The aim of the education system is to give         

students the skills which they will need in order to 

lead productive lives as they become adults. In 

the modern world, managing your money well is 

an essential life skill, so it is important that        

financial education is provided throughout the 

educational system.  

 People tend to form attitudes towards money at 

a young age. So, teaching children to have         

responsible attitudes, as well as providing them 

with relevant knowledge and skills, will encourage 

them to manage their finances responsibly as they 

move into adulthood. Moreover, experience in 

other countries is that children who have received 

financial education while at school can help their 

parents to manage the family's finances. 

The Financial Literacy Initiative team intends to 

work closely with the Ministry of Education and 

the National Institute for Educational                  

Development and continue to be a member of the     

stakeholder panel to review the curricula of      

certain subjects that are relevant to financial    

education. FLI has received feedback of the       

potential possibility to have financial literacy as a 

core competency in the curricula, which would 

mean that financial literacy would become         

relevant to all subjects. FLI will continue to drive 

for this outcome. FLI might also opt to develop 

toolkits or supporting tools for teachers to         

implement more effectively the parts of the      

curricula that are relevant to financial education, 

especially in the subject of Life Skills. This can be 

complemented by a training-of-teachers           

programme. In addition to curricula support, FLI 

will endeavour to equip teachers with financial 

capability skills so that they can teach with more 

confidence. Research shows that the average 

teacher has five deductions on his/her salary, of 

which a large percentage is for high-interest cash 

loans; training teachers to become more            

financially capable should help them to become 

better at managing their own personal finances, 

as well as equipping them to provide effective  

financial education to their students. FLI plans to 

attend Entrepreneurship Days at schools to teach 

children about financial management. 

Financial Education for the Youth 
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During 2017, the FLI team arranged for four  

different extra-curricular financial education    

programmes to be piloted in primary schools. The 

results were assessed and the Sports for            

Development Club Programme was found to   

generate the best learning outcomes. The FLI 

team will potentially work with SCORE, the NGO 

which supported the delivery of the Sports for  

Development Club Programme, with a view to  

encouraging the take-up of this programme by as 

many primary schools as possible. In addition to 

SCORE, other partners will also be considered 

since SCORE is not active in all regions and areas. 

This programme can complement, and help to  

reinforce, the provision of financial literacy 

throughout certain curricula. 

The Financial Literacy Initiative team will continue 

to discuss with universities how financial            

education could be provided to their students. 

One promising option would be to incorporate 

financial education into the induction training of 

university students. As soon as they enter         

university, students will be provided with the   

necessary guidance on how to manage the money 

they have been given, so that they are enabled to 

make wise spending decisions and avoid running 

out of money. Another possibility would be to  

incorporate financial education into one or more 

academic courses, such as contemporary           

education.  

The Namibia Students Investment Challenge 

(NSIC) stock market trading competition, which 

some universities have participated in, will       

continue to be made available. This competition 

targets students from various universities in      

Namibia. This competition is based on virtual 

share trading and aims to equip students with 

stock market skills. FLI, in collaboration with 

AISEC, is coordinating this initiative for the         

Namibia Stock Exchange.  

 

The Financial Literacy Initiative will liaise with   

educational NGOs to ascertain whether it could be 

feasible, at minimal cost, to facilitate the provision 

of very basic education about money for children 

ranging from 3 to 5 years old, drawing on the 

teacher’s manual and toolkit which was              

developed in 2017. The programme and materials 

aim to facilitate financial education for children 

through a playful method, using stories and       

activities to engage the children. 

The Financial Literacy Initiative will continue to sit 

on the committee with the Namibia Employers 

Federation (NEF) with regards to the Global       

Apprenticeship Network, and lobby for financial 

literacy and management skills for vocational 

trainees. In addition to working with NEF, FLI will 

also focus on vocational school subjects when  

discussing curricula revision during its regular 

meetings and co-operation with NIED. Lastly, FLI 

will explore opportunities for financial literacy/

management training with the Namibia Training 

Authority for Vocational Training Centres, poten-

tially involving the GIZ ProVET programme.  
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Very few present day Namibian adults received financial education during their schooling interval. So, it 

is important to provide financial education programmes for the adult population. 

The National Financial Literacy Survey: 2017 (NFLS) showed that 62% of Namibians have difficulties in 

keeping their financial commitments. This is a major issue as it can drive people, especially employees, 

into over-indebtedness.  The FLI team will continue to offer the Employee Wellness Programme to    

employees, via employers who agree to participate. This is only available to employers who are FLI 

Platform Supporters and constitutes a key benefit of the partnership. 

In the Employee Wellness Programme, a member of the FLI team provides, through presentations and 

activities, information and education to employees about a range of personal finance issues. The FLI has 

developed a total of 22 sessions, from which a selection can be made.  The team has previously offered 

a minimum of eight modules, delivered to different groups of employees of Platform Supporters on 

different days, each of which covers one or more topics. However, it has been found that not all the 

employees are willing or able to attend all of the series of sessions. Moreover, the provision of a series 

of sessions is highly resource-intensive.  

Consequently, the FLI team will adapt its approach. It will condense a selection of sessions into a single 

session, most likely for the duration of approximately two hours. After this session, an optional session 

could be provided where FLI provides the credit records of staff who are interested and educates them 

on how to read and interpret their credit records.  

In addition, FLI will endeavour to train selected staff (e.g., social workers, Human Resources staff, peer 

educators, wellness officers and Training Department staff) within a workforce rather than employees 

directly, wherever possible, so that the staff members who have been trained can deliver these         

sessions. This ‘training of trainers’ (ToT) approach will allow a much larger number of employees to   

receive financial education in their workplace. This approach will be supported by additional               

educational materials, in printed and video formats. 

It is believed that people are often more willing to receive guidance – especially on a subject such as 

money, which can often raise sensitivities – from someone whom they already know and trust; a          

so-called ‘trusted intermediary’.  

Financial Education for Adults 
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Moreover, experience in other countries suggests that there are times in people's lives (often known as 

‘teachable moments’) when people tend to be more receptive to financial education messages.         

Accordingly, the FLI team will be exploring options for delivering financial education messages and 

guidance via trusted intermediaries, especially if this can be done at a ‘teachable moment’. In            

particular, the FLI team will be exploring the possibility of undertaking ToTs to allow for the potential of 

reaching large numbers of people – given the availability of resources, reaching large numbers of     

people would not be possible if FLI team members were to only deliver training directly to the intended 

beneficiaries. Of the potential groups who could receive interventions, FLI has identified the following:  

 expectant mothers 

 farm workers 

 Pensioners 

 prisoners 

 

If it proves feasible to provide training to farm workers, for example, these types of initiatives could  

enable a significant proportion of the rural population to receive financial education, which would be 

consistent with the relevant Strategy and NDP5’s desired outcome. 

BEST Training Participants At Okatyali In The Omusati Region 
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The Financial Literacy Initiative team has trialled a range of financial education programmes for small 

businesses. The most successful of these (in terms of being able to attract reasonable numbers of      

entrepreneurs to attend and give feedback on the usefulness of the financial education which has been 

delivered, as well as cost-effectiveness) is the Simulation-based Training Programme for Micro            

enterprises, called the Business Expense and Saving Training (BEST) programme). This programme will, 

in future, be increasingly offered to micro businesses, with regional councils and other associations and 

bodies being used as intermediaries in order to reach out to a large number of people all over the  

country. 

There is another simulation-based training programme for small and medium enterprises (SMEs), which 

also attracts a reasonable amount of SME business owners. But because it has proved to be inefficient 

in terms of cost, preparation and outreach when organised by the FLI itself, it will only be offered on a 

demand basis. Additionally, the so-called ‘traditional’ (classroom-style instead of simulation-based) 

training offered by FLI for SMEs will still be available, but only on request, to all MSMEs. 

The Financial Literacy Initiative team will continue to maintain and arrange for the annual updating of 

the Infohub. The Infohub provides online information about financiers (i.e., lenders, venture capital 

firms and grant providers) that small businesses can approach when seeking a loan, a grant or equity. 

The Infohub will be promoted through FLI’s various media channels. In addition, there is an offline    

version, a printed booklet, which will be updated and reprinted once a year. It is anticipated that the 

booklet will be distributed mainly through the regional councils and their constituencies, in order to  

ensure outreach to the regional and rural populations that have limited or no internet access. 

Entrepreneurs Attending A Simulation Based Training At NUST 

Financial Education for Small Businesses  
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In collaboration with other partners, FLI will host its second Start-up Festival in June 2018. The festival 

is a platform to reinforce the link between start-ups, entrepreneurs, corporates, government, and other 

stakeholders in order to strengthen and build the start-up environment in Namibia. 

 

The vision of the Start-up Festival is to: 

 Celebrate fresh ideas and the courageous founders who realise them. 

 Promote businesses that care and are making a difference, big or small. 

 Foster sustainable development and partnerships. 

 Cultivate prosperity for a better planet and happier people through meaningful impacts. 

 

The Financial Literacy Initiative will host the Start-up Festival annually in Windhoek, with the aim of po-

tentially rolling it out to the regions. FLI aims to expose start-ups, as well as those who are interested in 

starting a business, to business financial management topics and access to finance expertise. 

Panel Discussion With The First Lady Madame Monica Geingos At The Start-Up Festival 2017 
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Although the media provides opportunities to 

reach large numbers of people, it is difficult to 

measure the impact of messages delivered 

through the different media channels. A range of 

media channels have been used – and will        

continue to be used – to deliver financial            

education and information about the FLI itself. In 

addition, a range of guides have been issued by 

the FLI team, covering topics such as budgeting, 

saving, borrowing, insurance, and investment. 

As tailor-made television shows can be very      

expensive, they are thus unlikely to be affordable. 

However, the FLI team has a regular breakfast slot 

on the ‘Good Morning Namibia’ television show 

once every two weeks, during which a member of 

the team discusses financial topics with a          

presenter. Other options for television will be   

explored, but their feasibility will depend to a 

large extent on the prospective costs involved. 

Radio can be a good channel for reaching people 

in a way which is convenient to them. The FLI 

team works with a popular radio personality, who 

discusses, in an entertaining way, financial      

management topics.   

The FLI team will consider the scope for expanding 

the use of radio, including using different           

language stations. 

The Financial Literacy Initiative team maintains a 

Financial Literacy Website. Currently, the website 

focuses on the provision of information and      

resources for partners, potential partners, and 

interested organisations – however, the financial 

education booklets which the FLI team has        

developed can also be found on the website.   

Consideration will be given to the re-orientation 

of the website so that it is aimed predominantly at 

members of the public, where information for 

partner organisations will then be available via a 

‘For Partners’ tab. If this change is made,          

consideration would be given to re-branding the 

site, using a more user-friendly name – which 

could then potentially be used as the branding for 

other financial literacy initiatives. Suggestions, so 

far, for a new future brand is to revive FLI’s       

BeWise / MoneyWise slogans, or both, in different 

contexts. 

The Financial Literacy Initiative team will also   

continue to make use of social media and SMSs to 

deliver information, guidance and reminders to 

people. 

The Financial Literacy Initiative team will continue 

to attend different expos and other selected    

public events, with the help of interns in order to 

avoid too many staff members being away from 

the office. Attendance of these expos will also  

focus on training MSMEs, and/or public talks. FLI 

will also explore the option of repeating successful 

events such as the Women’s Conference, and the 

potential of testing new types of events. FLI will 

continue to celebrate certain days, i.e., World  

Savings Day and FLI’s Birthday. 

Financial Education and Information through the Media 
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Lastly, the Financial Literacy Initiative will combine several of its educational booklets to reduce the 

number of booklets, which by now includes Moola Matters, PayWise, SaveWise, BorrowWise, Tips & 

Guidelines, InvestWise, InsureWise, TaxWise, and two pamphlets, but will continue to add new relevant 

topics that might arise, for example, SACCO-WISE. FLI will continue to distribute these educational 

booklets at the FLI offices, at events, and through pro bono courier services provided by NAMPOST. 

FLI Booklets Display At The World Savings Day Celebration 
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Proposed financial literacy initiatives will be tested in advance, through the use of focus group            

discussions or pilot programmes, or both. This will enable an informed assessment to be made on 

whether the proposed initiative is likely to be successful and, if so, what improvements can be made 

(this includes improvements to the clarity of financial literacy messages expressed). Only once testing 

has been completed, and any appropriate improvements have been made, will successful initiatives be 

rolled out on a larger scale. 

Programmes that are rolled out will be monitored and, where appropriate, evaluated. This will enable 

progress to be tracked and will facilitate the identification of improvements which can be made. It will 

also enable informed decisions to be made about whether a programme is proving successful and 

should therefore be continued (possibly with modifications), or whether it should be discontinued.   

Programmes that are more likely to be evaluated are those that have substantial reach or potential 

reach, are using a substantial amount of resources, or are significantly different from other                 

programmes which have already been evaluated. 

Wherever practicable, the lessons learned from the testing, monitoring or evaluation of one               

programme will be applied to other relevant programmes. Instead of developing a new framework, FLI 

will adapt its Monitoring Results Chain Framework from the previous strategy. This will also be used for 

reporting purposes. 

1. A focus group is a small group of people who take part in a facilitated discussion about, for example, their attitudes to 
particular personal finance issues and the best ways of providing financial education to people like them. 

2. A pilot programme is the small-scale delivery of a proposed programme, with the aim of testing its effectiveness and 
whether improvements can be made.  

FLI –NUST Financial Literacy  Collaborative Research Workshop 

Testing in Advance, Monitoring and Evaluation & Research 
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The Financial Capability Surveys, which were conducted in 2013 and 2017, have allowed FLI to assess 

people’s financial knowledge, skills, attitudes, and behaviour with regards to accessing financial      

services that fit their needs. Furthermore, they help to identify areas of financial capability that need 

improvement, which is also beneficial for the guidance of policy makers. These two surveys show how 

the financial capability of Namibians changed during the period from 2013 to 2017. The next survey 

will most likely be conducted in 2022, in order for the results to inform the contents of the Strategy 

that will follow this one.  

Financial Literacy Baseline Survey 2013 

Financial Capability Survey 
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Leadership and Governance 

The Financial Literacy Initiative was launched on 15 March 2012. The FLI Executive Committee currently 

comprises the following senior representatives, who were elected at the AGM on 18 August 2017: 

 Ministry of Finance 

 Bank of Namibia (Central Bank) 

 One Economy Foundation 

 Old Mutual Life Assurance Company 

 FLI Secretariat Manager 

 

The FLI Tender Committee is currently comprised of: 

 Ministry of Finance 

 Bank of Namibia (Central Bank) 

 FLI Secretariat Manager 

The Financial Literacy Initiative team falls under the auspices of the Ministry of Finance's Financial     

Education and Consumer Protection Division, which is within the Economic Policy Advisory Services   

Directorate. The Deputy Director of the Financial Education and Consumer Protection Division is also 

the FLI Secretariat Manager. 

One of the important foundations on which this Strategy has been built is the diversity of organisations 

that have become FLI Platform Supporters.   

This diversity of organisations stands to benefit from the achievement of a more financially literate  

population, as well as from improved financial literacy among their employees. The current Platform 

Supporters are listed in Annex A. Other organisations are encouraged to join. 

The Financial Literacy Initiative Executive Committee and the FLI team have led previous efforts to 

strengthen financial literacy in Namibia and, for the future, will lead the implementation of this       

Strategy. While the FLI team will carry out the development and delivery of certain financial education 

activities, it will look to partner organisations, including Platform Supporters, to develop and deliver 

others – with more than one organisation working together on an activity, where appropriate. 
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Other roles of the FLI team include: 

 Setting out the case – to politicians, the media, policy drivers and other opinion-formers – for 

strengthening financial literacy in Namibia; 

 Keeping stakeholders and opinion-formers informed of progress in implementing the Strategy, and 

of other relevant developments; 

 Recruiting more Platform Supporters and partners for financial literacy activities; 

 Ensuring that financial literacy activities are co-ordinated, wherever possible, in order to avoid   

unnecessary duplication or unintended gaps; and 

 Monitoring and evaluating the implementation of the Strategy as a whole, and advising partner 

organisations on the monitoring and evaluation of specific financial literacy activities. 

Working groups will be established to develop and oversee the delivery of selected financial education 

programmes. This approach is likely to be especially useful where several organisations or individuals 

have specialist knowledge or experience which is relevant to the specific programme. 

The FLI Team And Volunteers At The 2017  Start-Up Festival 
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The Financial Literacy Initiative is funded by its Platform Supporters, which includes the Ministry of    

Finance which also appoints staff and provides infrastructure support. FLI will continue to recruit 

Platform Supporters, and potentially investigate other sources of funding, e.g., international              

foundations, donor agencies, etc. Additionally, the avenue of licensing training material to other parties 

will be explored, on a demand-driven basis only. 

 

In addition to this Five-year Strategy, the FLI team will also develop, separately, an annual Plan of Action 

and budget, for approval by the Executive Committee. All budget contributions are outlined within the 

Memorandum of Understanding of the Financial Literacy Initiative. 

A Letshego Representative And The FLI Secretariat During A MOU Signing Meeting 

SOS Representative And The FLI Secretariat Signing MOU  

Funding Arrangements  
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Annex A - Platform Supporters as of 28 February 2018 

Adonai Trust 

Agribank 

AIESEC 

Avril Payment Solutions 

Bank of Namibia 

Bank Windhoek 

Business Financial Solutions 

Debt Vision 

Development Bank of Namibia 

EMH Prescient 

First National Bank 

Healthworks Business Coalition 

House of Women 

Kongalend Financial Services 

Letshego 

Micro Lenders Association 

NAMFISA 

Namibia Chamber of Commerce and Industry 

Namibia Employers' Federation 

Namibia Financial Sector Charter 

Namibia Housing Action Group 

Namibia Informal Sector Organisation 

Namibia SME Forum 

NANGOF Trust 

Namibian Estate Agents Board 

Namibian Football Association 

National Youth Council 

Ndapunikwa Investment Management 

Nedbank 

Office of the First Lady 

Old Mutual 

Payment Association of Namibia 

Retirement Funds Institute of Namibia 

Shackdweller's Federation Namibia 

SOS Children's Village 

Standard Bank 

TransUnion Credit Bureau Pty Ltd 
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The Financial Literacy Initiative would like to acknowledge all our Platform Supporters for their invaluable 

contributions towards the new strategy. 

Address:  

Cnr John Meinert & Moltke Str, CBD, Windhoek 

 

Contact Details 

                                                              SMS Number: 77077               www.youtube.com/finlitnam 

www.fli-namibia.org             www.facebook.com/finlitnam                     @finlitna                                        info@fli-namibia.org 

Workplace Wellness:                                         

Tel: (+264) 61 209 2297  

Training & Workshops:  

Tel: (+264) 61 209 2297  

Media:  

Tel: (+264) 61 209 2692  

Research:  

Tel: (+264) 61 209 2690  

Management:  

Tel: (+264) 61 209 2295 


