
 

1 

 

 

 

 

 

  

      

 
FIRST QUARTER REPORT 

APRIL- JUNE 2018 

 

JULY 2018 



 

2 

 

Table of Contents 
ABBREVIATIONS ................................................................................................................................................ 4 

INTRODUCTION ................................................................................................................................................. 5 

OBJECTIVES OF THE REPORT ......................................................................................................................... 5 

METHODOLOGY ................................................................................................................................................ 5 

SMALL BUSINENESS ......................................................................................................................................... 6 

Infohub ........................................................................................................................................................... 6 

Start-Up Business ...................................................................................................................................... 7 

MSMEs .......................................................................................................................................................... 12 

Micro BEST training ........................................................................................................................... 12 

YOUTH .............................................................................................................................................................. 14 

Early Childhood Development (ECD) .............................................................................................. 14 

Primary education ................................................................................................................................... 15 

National Institute for Educational Development (NIED) ......................................................... 16 

Namibia student investment challenge ........................................................................................... 16 

Jointly research with Universities ..................................................................................................... 18 

Implementation of Fin Lit in the universities curriculum ....................................................... 19 

ADULTS ............................................................................................................................................................ 20 

Employees .................................................................................................................................................. 20 

Financial Wellness Workplace Program .................................................................................... 20 

Public Talks ................................................................................................................................................ 21 

New potential adults target group .................................................................................................... 23 

MEDIA ............................................................................................................................................................... 24 

EVENTS ........................................................................................................................................................ 24 

Start-up Festival Pop-up breakfast .............................................................................................. 24 

Start-up Festival 2018 Media Launch ......................................................................................... 26 

SMEs Certificate handover ceremony ......................................................................................... 26 

Ministry of Education Arts and Culture, Annual sport week ............................................. 27 

Social media ............................................................................................................................................... 28 

Facebook ................................................................................................................................................ 28 

Twitter..................................................................................................................................................... 29 

Infohub ......................................................................................................................................................... 29 

DMS-SMS ..................................................................................................................................................... 30 

FLI website ................................................................................................................................................. 30 

TV shows ..................................................................................................................................................... 31 

Good Morning Namibia ..................................................................................................................... 31 

Radio shows ............................................................................................................................................... 31 



 

3 

 

Activation ..................................................................................................................................................... 41 

Booklet Distributed ................................................................................................................................... 42 

FLI promotional items distributed ........................................................................................................ 42 

Print Media ................................................................................................................................................. 43 

MONITORING AND EVALUATION (M&E) ................................................................................................. 44 

RESEARCH ......................................................................................................................................................... 44 

 ......................................................................................................................................................................... 44 

The 2017 Namibia Financial Capability Survey (NFCS) ........................................................... 44 

Impact assessment for primary school and SMEs ........................................................................... 47 

FLI ADMINISTRATION .................................................................................................................................... 48 

The 2018/19-2022/23 Strategy Plan and 2017/18 Annual report .............................................. 48 

Budget and Plan of Action ...................................................................................................................... 48 

Performance agreements, probation and quarterly reviews ....................................................... 48 

External Audit Report ............................................................................................................................... 49 

Accounting, Bookkeeping & Auditing .............................................................................................. 49 

LEARNING AND GROWTH.................................................................................................................... 49 

Financial Report ................................................................................ Error! Bookmark not defined. 

Budget Execution ........................................................................... Error! Bookmark not defined. 

Income Statement ......................................................................... Error! Bookmark not defined. 

Balance Sheet ................................................................................. Error! Bookmark not defined. 

Trial balance .................................................................................. Error! Bookmark not defined. 

Conclusion ....................................................................................................................................................... 50 

Recommendations ....................................................................................................................................... 50 

 

 

 

 

 

 

 



 

4 

 

 
 

ABBREVIATIONS 
 

AIESEC  International Association of Students in Economic and Commercial Sciences 

BEST   Business Expenses and Saving Training  

ECD  Early childhood development  

FLI         Financial Literacy Initiative 

FY  Financial Year  

IUM   International University of Management 

MSMEs  Micro, Small and Medium Enterprises  

NFCS   Namibia Financial Capability Survey  

NIED  National Institute for Educational Development  

NSIC  Namibia Student Investment Challenge  

NUST   Namibia University of Science and Technology 

OMAs  Office Ministry Agency  

S4D   Sport for Development  

 

 

 

 

 

 

 



 

5 

 

INTRODUCTION 
The 2018/19 financial year (FY) FLI had embarked on implementing its first five year strategy 

plan 2018/19-2022/23. The new strategy will focus on implementing successful programs that 

were tested and found significant during the execution of the second strategy, 2015/16-

2017/18. The focus areas for the 2018/19-2022/23 strategy are: Youth, Adults, Micro, Small 

and Medium Enterprises (MSMEs), media and research, monitoring and evaluation. For each 

areas various programs are derived depend on their essential in the Namibian society. This 

report will therefore give an outline on the progress made on the FLI 2018/19 FY projects 

comparable with the targets. The report will only look on the activities executed during the 

first quarter for the period of April to June 2018. 

OBJECTIVES OF THE REPORT 
The report objectives are: 

 To review the performance of the FLI projects comparable with the targets. 

 To update the Platform Supporters and Stakeholders on FLI key achievements. 

 To disseminate information to everyone who might interested on FLI activities 

progress. 

METHODOLOGY 
Data were collected from the FLI monitoring and evaluation framework updated frequently 

by staff. Then data were entered into spread sheets for analysis and findings were presented 

in table’s visualization.   
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SMALL BUSINENESS 

Infohub 
The Infohub is a database of financial products from banks, regionals councils as well as 

foundations that are offering loans, grants and equipment to business. It is specifically 

designed for   MSMEs in Namibia that are looking for fund to finance their business.   

The booklet is accessible on the FLI website and it also being distributed by FLI on request or 

at events and there are 38 financial products or services available on the Infohub. 

Quarter 1 Target:   

 None 

There were no target set for the first and second quarter as FLI planned to update the booklet 

hence more dissemination of the Infohub booklet will only be done from the third and fourth 

quarter. However, there had been stock of the old version. The report will give information 

on the number of old version  booklets   distributed during the period under review. 

 Table 1: Number of Infohub clicks made by the public during April –June 2018  

 

 

The table shows the number of people visited the Infohub page on the FLI website. The figure 

were good in April and later they start dropping. 

 In the second quarter, FLI is intended to rename the Infohub and also to disseminate the 

booklets at the regional level up to constituency level. FLI believe that this strategy will create 

more awareness about the info hub to the needy people regardless of their geographic 

location.  The distribution of the booklet might raise the number of clicks in the long run. 

 

 

 

Month No. of Clicks 

April’18 103 

May’18 86 

June’18 77 

Total 266 
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Table 2: Number of Infohub booklets distributed to the public during April –June 2018 

Month Number of info hub booklets distributed 

Apr’18 143 

May ‘18 0 

June 
‘18 

15 

Total 158 

 

The table indicates that more booklets were distributed during April 2018 and no distribution 

were made in May 2018. 

Start-Up Business 
 

 

2018 Namibia start-up festival 

Quarter 1 Target:  

The target for the quarter was to hold a start -up festival in Windhoek, Khomas region with 

400 participants.   

Event Q1 Target Actual 

Start-up festival  1 1 

Total  1 1 

 

The FLI in collaboration with the FabLab Namibia and the Namibia Business Innovation 

Institute (NBII) held its second annual Namibia Start-up Festival on the 28-30 June 2018 at the 

City of Windhoek, Upper level parking. The theme for this year’s festival was “centered on 

eco-friendliness, recyclables and clean-tech driven topics”. 
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The vision of the 2018 festival was: 

 To celebrate fresh ideas and the courageous founders who realize them. 

 To promote businesses that care and make a difference - big or small - through 

exhibitions. 

 Fostering sustainable partnerships and development. 

 Prosperity for a better planet and happier people through impact driven and 

responsible business. 

On the 28 June 2018 FLI held an Entrepreneurship Symposium UNAM in collaboration 

with UNAM as a kick off to the Start-up festival .The symposium focused on creating 

an agenda for action among stakeholders by identifying the most important activities 

that will create an energizing environment in which entrepreneurs can get started, 

survive the formative stage, grow and mature into successful businesses that are 

creating employment in Namibia.   

 

 

 

Activities under taken towards the preparation of the festival: 

 FLI established a committee for the 2018 Start-up Festival, the committee comprised 

of FLI, FabLab and NBII.  

 All logistics for the festival were arranged by the organizing committee and the event 

management company appointed for the event.  

 A media launch was held on the 30 May 2018 to create awareness about the festival. 

 Various media channels such as radio, television and social media were used to create 

awareness regarding the festival. More details on the festival are available on 

https://www.facebook.com/startupnam2018/, http://startupfestivalnam.info/ 

 Details on the Namibia Entrepreneurs’ Symposium are available on 

https://namibiaentrepreneurs.com/ 

 Local and international speakers were invited to participate in the event.  

 Calls for exhibitors were made from the following sectors: Food, Design, Agri-business, 

Financial Professional Services, Technology & Innovation, Media and Renewables. 

A total number 
of 203 people 
attended the 
Symposium 

https://www.facebook.com/startupnam2018/
http://startupfestivalnam.info/
https://namibiaentrepreneurs.com/
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 Start-up festival tickets were sold online and at Airtime Kiosks at service stations and 

Woermann & Brock stores for N$250.00. However, early bird tickets were sold for N$ 

200.00.   

Activities under taken during the festival: 

 

Start –ups exhibitors show-casting their truly Namibian goods  

 Regional and international speakers inspired attendees through sharing their stories.   

 Start –ups exhibitors show-casted their truly Namibian goods and services. 

 Investors on the last day of the festival were scouting for new ventures to invest at the 

pitching event.  
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 Participants listening to an international speaker on the 30 June 2018 

 

A solar bakery displayed by NUST 
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Challenges were: 

 Securing the venue for the event. 

 Most service providers do not accept the purchase order. 

 Following the correct procurement procedures throughout the planning of the 

event.  

 Organizing all the logistics for all the local and international speakers.  

 Decision making within the committee took a long time.  

 Too many different individuals in the committee which lead to conflicting views 

which delayed the planning and implementation of activities surrounding the 

festival.  

 Meetings were too frequent without actions being implemented. 

 Too many new ideas without fully implementing previous decisions. 

Recommendation:  

 The start –up festival budget need to be revised in future. 

The festival was a great success and it offered abundant opportunities to Namibian Start-up 

through a spectacular programme with parallel workshops, panel discussions and exhibitions. 

Participants had a lot of time to meet new business partners, reach new heights with start-up 

finances and that will take their businesses to the next level.  
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The festival was sponsored by the Gesellschaft für Internationale Zusammenarbeit (GIZ) on 

behalf of the German Federal Ministry for Economic Cooperation and Development (BMZ), 

Bank Windhoek, Air Namibia, Namibia Media Holdings (NMH), Namibian Broadcasting 

Cooperation (NBC), Standard Bank and the National Commission on Research, Science and 

Technology (NCRST). 

 

 

 

 

 

 

MSMEs 
The MSMEs are the backbone in the economy as they create employment and contribute 

positively to the economy growth of the country. FLI offered the following trainings to both 

formal and Informal enterprises: Stimulation Based Training (SBT), Traditional SME Training 

and Micro BEST trainings.  The programs are intended to equip MSMEs   with the knowledge 

that will enable them to run their business successful. 

Quarter 1 Target: 

Type of Training Q1 Target Actual 

Stimulation Based training 0 0 

Traditional SME training  1 training, 18 participants 0 

Micro BEST training 2 trainings , 24 participants 2 trainings, 30 Participants   

 

Micro BEST training 
The Business Expenses and Saving Training (BEST) programme is designed to teach micro - 

entrepreneurs financial skills and knowledge to support them in making better and informed 

financial decisions. FLI contracted Adonai Trust to deliver the training and FLI fund all services. 

The participant are required to commit themselves for a four days training and only successful 

participant are awarded certificate. Participants are qualified to obtain a certificate by 

attending all training days during phase 1 and 2. 

  Furthermore, for FLI to quantify the   number of training conducted, it must be a completion 

of phase 1 and 2 hence. The training information are presented in the detailed table below. 

  

A total number of 
472 people 

attended the start-
up festival. (This 
number exclude the 

figures for the 30th June 

2018) 
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Table 3: Number of Micro BEST Trainings conducted by FLI during April –June 2018 

Region & 
Town 

Date Training 
Conducted 

Training 
Phase 

Conducted 

No. of 
Participants 

No.of 
Participants 
successfully 
completed 
the training 

No.Participant
s not 

completed the 
training 

Ohangwena -
Eenhana 

25-26 April & 16-17 
May  

Phase 1 & 
2 

13 5 8 

Ohangwena -
Okongo 

23-24 April & 14-15 
May  

Phase 1 & 
2 

17 14 3 

Total 2 
 

30 19 11 

 

The above table shows that a total of two BEST trainings were conducted in Ohangwena 

region during the period under the review. The table further state the number of participants 

as 30 however, only 19 participants had successful completed the training and they are the 

people that will receive certificates. The FLI had met the target of two trainings that were set 

for the quarter. 

Activities undertaken during the training:  

 Adonai Trust delivered phase 1 & 2 Micro BEST training to participants.  

 FLI conducted pre-and post-assessments for the Micro BEST training participants. 

Challenge:  

 Lack of commitment from the MSMEs owners that commit themselves to participate 
in the Training. Participants are not willing to attend all days and participants need to 
attend all days to qualify for the certificate. 
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YOUTH 

Early Childhood Development (ECD) 
 
During the 2017/18 FY FLI developed the ECD training manual in collaboration with the 

Ministry of Gender Equality and Child Welfare to train the ECD educators on Fin Lit. For 

them to be equipped with skills that will enable them to offer and include Fin Lit in pre-

primary.  

Quarter 1 Target: 

Training Name Q1 Target Actual 

ECD Educators Training 1, 25 Participants 1, 15 Participants 

 

ECD Teachers training manual developed by FLI 
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Table 4: Number of ECD Training conducted by FLI during April –June 2018 

Type of training Town & Region Number of Participants 

ECD Training Windhoek- Khomas 15 

Total 1 15 

 

The table highlighted that during the first quarter FLI trained 15 ECD educators on Fin Lit.   

Activities undertaken: 

 FLI piloted the ECD manual through Adonai Trust to ECD educators. 

Recommendation: 

 From the Pilot training Adonai Trust recommend FLI to develop tool kits for the ECD 

training as it will help participants to attain the objectives of the training. 

Primary education 
Quarter 1 Target: 

 One meeting with SCORE 

FLI piloted few programs that can be suitable in implementing Fin Lit at primary schools level  
during 2017/18 FY. Among all the piloted programs, sport for development (S4D) scored the 
highest. 

During the first quarter FLI intended to explore collaboration with SCORE to include Fin Lit in 
their sport for development program. Successful discussion with SCORE will allow FLI to roll 
the S4D program at the regional levels in the upcoming quarters.  

 Quarter 1 Target:  

Output Q1 Target Actual 

Number of region conducted the S4D 
training  

1 0 

Number  of entrepreneurship  day 
attended 

1 0 

 

The target for quarter one were not met due to time limited for both FLI and SCORE staff. 
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National Institute for Educational Development (NIED) 
Quarter 1 Target:  

 One meeting with NIED 

For the 2018/19 FY FLI planned to have quarterly meetings with NIED-a Directorate in the 
Ministry of Education ,Arts and Culture   to discuss Fin Lit as a competency in the primary 
and secondary curricula. However, the meeting between FLI and NIED did not occur due to 
time limited for both FLI and NIED staff.  

Therefore, staff committed themselves to attend the last three quarter meetings.  

 

Namibia student investment challenge 

 

2018 NSIC advert poster  

The 2018 Namibia Student Investment Challenge (NSIC) is an annual event for local 

universities students conducted by the Namibia Stock Exchange (NSX) in collaboration with 

AIESEC and FLI. The competition is aimed at capacitating the students and the public with the 

Namibian trade market. 

The competition required students to form groups of 3-4 people to register for the 

competition. The competition runs for seven months and each team is required to trade each 
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day .Three best trading groups will be selected at the end of the competition and team 

members will win good prizes. The prizes will be given at the prize giving ceremony to be 

organized by NSX, AIESEC and FLI in November 2018. 

 

2017 NSIC Winners giving testimony during the 2018 NSIC first information session 

Activities under taken: 

 FLI funded the awareness posters and boost the competition through social media. 

 Registration for teams was conducted on the 02 -25 April 2018. 

 FLI organized the first information session about the competition conducted on the 24 

April 2018 at the Auditorium, Government Office Park. 

 An App to be used for the competition was developed by AIESEC.  

 44 teams registered for the competition. 

 The students started trading on the 01 June 2018 and the competition will run up to 

October 2018. 

 Daily trading prices are distributed to team members by NSX every day. 
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Students attending the first 2018 NSIC information session at the Auditorium, Government 

Office Park 

Challenges: 

 There was a delay in the finalization of the App development which lead to a delay 

in the commencement date of the competition. The competition started on the 01 

June 2018 instead of the 01 May 2018. 

 Weekdays are difficult to accommodate all interested students to information 

sessions due to classes.  

 

Jointly research with Universities 
Quarter 1 Target:   

 No quarterly target but the target for the financial year is the execution one research 

proposal hence progress made will be elaborated. 
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For years FLI had been liaising with local universities to do jointly research with FLI on 

financial topics .The information on financial topics will help everyone who might be 

interested in investing, formulating policies in the financial sector.  

During the period under review, the Namibia University of Science and Technology (NUST) 

have submitted a proposal   titled: “A study of consumption and saving behaviour among the 

three social economic segments of the population in Namibia”. 

 The study will find factors that drive Namibians with low, middle and high income to 

overspending regardless of knowing that over spending is bad. “FLI reviewed the proposal and 

suggested few changes in the document. NUST submitted the edited document in June where 

they incorporated FLI inputs.  FLI is satisfied with the proposal and the document is submitted 

to the management for approval. Once the management approve the proposal, the NUST will 

sign the operational agreement   and they will do data collection that will enable them to 

compile a report. 

Implementation of Fin Lit in the universities curriculum                                                  

Quarter 1 Target:   

 One meeting with one potential university 

FLI had a meeting with the International University of Management (IUM) on the 31 May 2018 

to discuss the implementation of the Fin Lit in their curriculum and induction. Also to 

conducting jointly research on financial topics. The IUM team indicated that they are willing 

to be part of the team in financial education programs.  

Challenge:  

 Difficult in scheduling meeting with universities management due to their busy 

schedule. 

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwiz8pK2xYfcAhVKuBQKHSG7CrYQjRx6BAgBEAU&url=https://na.ugfacts.com/namibia-university-science-technology-pages/&psig=AOvVaw3xRj5UBcn-_h_91nhiRS6R&ust=1530865738153261
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwirxvDxxofcAhUBvBQKHe3YC2oQjRx6BAgBEAU&url=http://www.nche.org.na/quality-assurance/institutions/ium&psig=AOvVaw13Uje74a4Yv4iMhbBvvPFj&ust=1530865980610434
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ADULTS 
During the development of the new strategy Platform Supporters and Stakeholders made 

emphasis that, FLI should continue with enhancing the personal and business financial 

management trainings to accumulate a better financial literate nation. 

 A core aspect of civic literacy is an understanding of sound personal or business financial 

management. Poor financial decisions by the nation can lead to various economic challenges   

hence educating the nation will lead to positive changes in individual’s behaviour that will 

enable  them to make informed financial decisions. This in return will make people to 

determine their short and long-term financial goals and create a balanced plan to meet those 

goals and this will have a positive impact in the economy in the long run. 

Employees 
Employees are the backbone of every institution therefore employee financial wellbeing   is 

important as this can lead towards a positive growth for the company. 

Financial Wellness Workplace Program 
The financial wellness workplace programme is offered to public employees in the   Office 

Ministry Agency (OMAs) also to employees in the private sector specifically the FLI Platform 

Supporters employees.  

In most cases financial stress lead to low productivity the program is therefore, aimed at 

creating a healthy environment to the employees for them to bring positive returns in 

organizations. 

 Institutions has the option of the once off session or to sign up for the wellness workplace 

program. The wellness program compiles of eight detailed topics usually covered in an 

interval. For the  once of session,  the institution usually invite the  FLI  staff  to conduct a two 

hours session  that focus more on the  FLI mandate and also tips on   financial wellness. The 

aimed of the once off training is to give a desire to institutions to commit themselves for the 

financial wellness programme.  
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Quarter 1 Target:  

Training Name Q1 Target Actual 

Financial Wellness Workplace Programme  1 1 

Once Off  3 2 

Total  4 3 

 

Table 5: Number of Financial Wellness Platform Supporter Training conducted by FLI during 

April –June 2018 

Institution Number of 
Session 

conducted 

Town & 
Region 

No of participants 

Letshego 12 Windhoek-
Khomas 

14 

Total  12 1 14 

The table shows that a total number of 14 employees from Letshego were trained on financial 

wellness during the period under review. The date cannot be presented each of the 12 session 

was conducted in a different date. However, details on the dates are available with FLI. 

Table 6: Number of Once off Financial Wellness Training conducted by FLI during April –June 

2018 

Institution No. of 
Training 

conducted 

No. of 
Sessions 

No. of 
Participants 

Region 

Ministry of Education Arts and 
Culture 

1 2 Hours 184 Omaheke 

Commercial Advance Training 
Scheme (CATS) 

1 2 Hours 14 Khomas 

Total 2 4 Hours 198 2 

 

The table shows that two once off training were conducted by FLI during the period under 

review. Omaheke region has the highest figure because the wellness training was conducted 

during the Ministry of Education Arts and Culture annual sport event.  

Public Talks 
The public talks are conducted every month at the FLI offices on different topics. The public 

usually invited through social media, radio, TV and notice board. The participant’s attendance 

had be unfavorable as from last year and in May 2018 FLI piloted the public talk to be 
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conducted after hours and this turned out positively. Public talks are now conducted at 17H30 

at the FLI offices. 

Quarter 1 Target:   

Month Q1 Target Actual 

April’18 1 1 

May ‘18 1 1 

June’18 1 1 

Total 3 3 

 

Table 7: Number of Public talks conducted by FLI during April –June 2018 

Month Topic Discussed No.of Participants 

April’18 Managing your debt effectively 5 

May’18 Revamping your Financial Wellness 23 

June’18 Personal Taxes 13 

Total  41 

 

The table stipulated the number of public talks conducted by FLI during April-June 2018. Three 

public talks were conducted as it was set in the quarterly targets. The introduction of the new 

time slot for public talk is tremendous as it caused a raise in the number of participants. 

Looking on the figures, from May 2018 where the new time slot was piloted participant’s 

statistics started raising.  

Challenges:  

The public attendance was not good since last year however, with the new slot the result are 

becoming marvelous. 
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Participants attending a public talk on Revamping your Financial Wellness during May 2018 

at the FLI Offices 

 

New potential adults target group  
Quarter one target: 

 No quarterly target were set for this activity, but the feasibility report is to be produced in 
the fourth quarter.  
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MEDIA 
Media play a vital role in FLI by delivering financial literacy to the public through various 
platform. Various platform are used by the FLI media to target different audience, hence this 
section will give information on different ways that were used by FLI to educate and inform 
the public on financial education and the FLI activities. 

 

 EVENTS  
This section will indicate the number of events attend by the FLI staff during the period review. 
The number of events refer to events organized by FLI or events organized by other 
institutions and FLI invited FLI to attend. 

Start-up Festival Pop-up breakfast   
  

 

 

 

 

The event was held on the 25 April 2018 in Windhoek and was organized by UNAM Business 

School in collaboration with FLI-Start-Up-Festival Committee to launch the Namibia 

entrepreneurship website. The website’s main purpose is aimed at providing ultimate match-

making services for Namibian entrepreneurs. The website consolidates all information, 

material, initiatives and resources geared towards the Namibian entrepreneur. 

The website also ensures that, entrepreneurs can find the information they need at various 

stages the entrepreneurship life cycle. Furthermore, the website brings together some of 

Namibia's best players in the country whose mandate is to guide the ordinary entrepreneur 

through to success with education programs, important resources such as business plan 

models, business canvas, financial education, innovation and so much more. 

Activities under taken: 

 Demonstration on the match-making capabilities portal by the UNAM business 

school. 

 FLI presented the about the 2018 Namibia star-up festival and also an overview of 

the 2017 Namibia star-up festival. 
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Prof Grafton Whyte from the UNAM Business School presenting the entrepreneurship website 

at the Pop-up breakfast 

 

 

 

 

 

 

 

 

 

 

 

Participants during the   pop up breakfast at Maerua Rooftop 
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Start-up Festival 2018 Media Launch 
The Start-up Festival 2018 Media Launch was held on 30 May 2018 at Wing it Diner in 

Windhoek to create public awareness on the Start-up festival 2018.  The event was organized 

by the FLI Start-up Festival Committee and was attended by the event sponsors, members of 

the media and partner organizations of the FLI.  

Activities under taken: 

 Presentation by UNAM on the Namibia entrepreneurship website. 

 FLI gave a presentation highlighting the importance of the festival as well as an 

outline of the festival programme. The media was also encouraged to ensure that 

information about the festival is shared with the public. 

SMEs Certificate handover ceremony 
On the 24 April 2018 the FLI had a certificate handover ceremony to various MSME in Khomas 

region that participated in the Stimulation Based Training (SBTs) during 2017/18 FY. 

Activities under taken: 

 FLI handed 22 certificates to successful participants MSMEs of which 15 were 

females and 7 were males. 

 FLI conducted the post-assessment to the participants. 

 The participants were served with light refreshment. 

 

 

 

 

 

 

 

 

SBTs Participants receiving certificates at the FLI Offices 
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Ministry of Education Arts and Culture, Annual sport week  
FLI attended the Teachers Annual Sport week organized by the Ministry of Education Arts the 

event is commemorated rotational among the regions and this year it was in Gobabis, 

Omaheke region. FLI staff were having a stand and people attended the event visited the 

stand to get more details about FLI. The event was for a period of three days from the 08-10 

May 2018. 

 

FLI Training Officer Ms. Chuma Siboleka with participants in Gobabis Omaheke region  

Activities under taken: 

 FLI educated the participants on financial wellness. 

 FLI booklets and promotional items were distributed during the event.  

184 People 
visited the FLI 

stand 
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Mr. Paul Simataa Fin Lit radio presenter at the FLI stand during the sport week 

Social media 
 Facebook 

Quarter 1 Target: 150 likes, 50 likes per month 

Table 8: Number of Facebook likes made by the public during April –June 2018 

Month Total likes Namlikes %Growth Post with most 
engagement 

Total Number of 
people reached 

by the most 
popular  topic 

April ‘18 8836 8089 0.455  Namibian Students 
Investment Challenge  

4569 

May ‘18 8870 8094 0.380  Public talk: Revamping 
your financial wellness 

1800 

June’18 8895 8139 0.003  Introduction video 
about 2018 Start-up 
festival  international 
speaker :Erick Yong 

537 

Total 26601 24322 0.838    6906 

https://www.google.com.na/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjTirG5yr7YAhUGBMAKHYjDAkEQjRwIBw&url=http://wallpapers4screen.com/3d-graphics/facebook-3d-logo-social-networking-symbols-29197&psig=AOvVaw23cChVuU6Mo1imMO1LXeCF&ust=1515164607556248
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The table shows the number of likes received on the FLI facebook page. The average number 
for the likes the first quarter is 28 facebook likes this figure is below the quarterly target of 50 
facebook likes.  However, it’s amazing to know that majority of the likes are for Namibia.  

The table is also giving details of the topic that were mostly discussed by the FLI facebook fans 
each month. During the period under review the Namibian Students Investment Challenge 
got much attention which probably because it targets the youth and they are the most active 
group on facebook. 

 

Twitter 
Quarter 1 Target: 150 twitter followers, 50 followers per month 

Table 9: Number of twitter followers during April –June 2018 

Month Twitters  Followers Nam Followers %Growth 

Apr’18 1258 969 4.053 

May ‘18 1332 986 0.059 

June ‘18 1384 1038 0.039 

Total 3974 2993 4.151 

 

The table shows a good performance by twitter in line with the set targets, in the last two 

months of the quarter twitter receive an average of 63 twitter followers. From the table it’s 

also clear that FLI twitter followers are mostly Namibians.  

Infohub 
Quarter 1 Target:  

 150 click, 50 click per month 

Table 10: Number of the Infohub clicks made by the public during April –June 
2018 

Month No. of Clicks 

Apri’18 103 

May’18 86 

June’18 77 

Total 266 

 

The table shows the number of the clicks received on the Infohub page .The average clicks on 

the Infohub for the first quarter were relatively low towards the set target. FLI planned to 

update the Infohub and create more awareness in the second quarter and this might increase 

the Infohub clicks in the last two quarter of the financial year. 

https://www.google.com.na/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwi9vu2DpMDYAhWIbRQKHQekDc0QjRwIBw&url=https://www.seeklogo.net/tag/twitter/&psig=AOvVaw3AjYSVwCm8lAUkV_PA79oG&ust=1515223090742624
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Table 11: Number Infohub booklets distributed to the public during April –June 
2018 

Month No. of info hub booklets distributed 

Apr’18 26 

May ‘18 0 

June 
‘18 

15 

Total 41 

The table indicate the number of info hub booklets that were distributed in the first quarter 

and it also show that more booklets were distributed in April 2018. 

DMS-SMS 
Quarter 1 Target:  

 37 500 SMSs sent, 12 500 SMSs per month 

Table 12:  Number of SMSs sent by FLI during April –June 2018 

Month SMS Message Topic Number of SMS Sent 

April'18 Certificate handover 
ceremony 

238 

May '18 Public talk 25 

June '18 2018 Namibia Start-Up 
Festival Information 

46975 

Total 3 47238 

The table indicated the number of SMSes sent by FLI to the public on various topics during the 

first quarter. The total number of SMSes sent were 47 238 an excellent figure in comparison 

with the set target. 

FLI website 
Quarter 1 Target: 

  1 500 clicks ,500  per month 
 

Table 13: Number of people visited the FLI website during April –June 2018 

Month No. of Clicks 

April 
'18 

3076 

May '18 3836 

June '18 3115 

Total 10027 
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The table shows the number of people visited during the first quarter .The figure for April and 

June are not amazing however, the data are showing that majority of people visited the FLI 

website during May 2018 . 

TV shows 

Good Morning Namibia 
FLI is having a sort with NBC   Good morning Namibia twice a month to discuss various topics 

of their choice. 

Quarter 1 Target: 

Month Q1 Target Actual 

April’18 2 2 

May ‘18 2 1 

June’18 2 2 

Total 6 5 

 

Table 14: Number of Topics discussed by FLI on Good Morning Namibia during April –June 

2018 

Date Topic Discussed 

11-April’18 Public talk on the 12 April , Topic: Budgeting 

25-April’18 The Importance of Saving &Credit Cooperative(SACCOs) 

23-May’18 2018  Start-Up Festival 

20-June’18 2018  Start-Up Festival 

27-June’18 2018  Start-Up Festival 

Total 5 

 

The table shows a total of five sorts that were attended by FLI at NBC-TV. The most topic 

covered was the 2018 Start-up Festival to create more awareness about the event to the 

public. 

Radio shows  
The radio shows are broadcasted on the following radio station: Energy 100, Fresh FM and 

Radio wave.  The report will only give statistics on shows aired by all radio stations. The report 

will also give some  highlights of the topics that were discusses on radio energy and Fresh FM 
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to give a hint of what is exactly discussed on Fin Lit shows. Radio wave does not provide a 

record of topics discussed to FLI in a written format but in audio clip format. 

  The  Fin Lit show are broadcasted three times a week at radio Energy, twice a week on radio 

Wave and  once a week  at radio Fresh FM .Moreover , same topics are discussed on radio 

Energy FM and Fresh FM at different time slots. 

 

Quarter 1 Target:  

Radio station Q1 Target Actual 

Energy FM 36 36 

Fresh FM 12 12 

Radio wave 24 24 

Total 72 72 

 

April topics 

Table 15:  Topics discussed on Fin Lit shows held on Radio Energy and Fresh FM during 

April 2018 

Date Topic 
Discussed 

Tips given 

4-
Apr’18 
 

Ice-ice 
baby 
 

Winter is coming so make sure you are adequately prepared. 
Some of the advices are as follows:  
• If you need to buy winter cloths lay-buy and avoid buying on 
credit  
• Buy versatile items instead of many different ones, a jacket 
in a neutral colour perhaps  
• Save money by cooking less! Food like soup can be made in 
bulk and stored for quite some time when frozen then you just 
warm it up 
• Do not spend money on fads that fade away and are claimed 
to work miracles 
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5-
Apr’18 
 

Making 
rooms for 
saving 
 

“MAKING ROOM FOR SAVING”. Some of the advices are as 
follows: 
• It’s never too late to start saving money 
• Don’t let your income hamper you from saving , start small 
and gradually increase the amount you save 
• Refrain from linking your everyday account to your savings 
account to resist the temptation of tapping into your savings 
for unnecessary reasons   
• Consider getting a debit order that automatically transfers 
your designated savings money from your usual account to 
your savings account, this will help you to live within your 
means whilst creating a saving habit and avoid being enticed 
to spend it on something else   
• Get a jar or piggy bank or a jar and put small change away 

9-
Apr‘18 
 

Dollar 
Check  
 

Here are some of the steps you can take to get back on track:  
• List your financial goals (design a mini graph with a 
handwritten list of items i.e. cell phone; TV etc.) 
• Estimate the costs of items you plan taking on credit by 
doing the relevant calculations 
• Set deadlines for your financial goals 
• Determine how much you need to save per week or month 
to reach your monthly and year goals. 

  
11-
Apr’18 
 
 

Recovery 
or Relapse? 
 

Here are some of the steps to avoid wallet burn-out:  
• It’s not necessary to go somewhere every public holiday 
• Have lists of entertainment planned and save in accordance 
to it. Remember that budgeting is key! 
• If you need accommodation, make sure to book well in 
advance to avoid the holiday rush  
• Saving in advance will restrict you from borrowing money to 
have a good time and keep you out of debt 
• Consider camping as opposed to spending a lot of money on 
bed and breakfasts 
Remember to keep in mind quality over quantity, it isn’t 
necessary to ball out all the time! 

18-
Apr’18 
 

Benefits of 
keeping 
record of   
your 
spending  
 

The advantages of keeping tally of how much you spend and 
on what: 
• Keeping record of your expenditure can help you see if you 
are living within your means or not 
• Through carefully observing how much you spend, you can 
tell if you can see whether you need to adjust your budget  
• You’ll be able to see what you need cut back on  
• It’ll help you to prioritize your money better as well as save 
better if you know where your shortcomings lie 

23-
Apr’18 
 

The 
importance 
of saving 
 

Here are some of the advices on why you should “SAVE”: 
• Saving prepares you for the unexpected- by saving today you 
have already paid any bill that comes up tomorrow. 
• Saving enables you to pay next month’s rent without being 
worried if your next pay check comes on time or late. 
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• Saving allows you to enjoy luxuries that are mostly above 
your pay check – e.g. Save 500 dollars a month and travel to 
your favorite location without adding an extra bill. 
• Saving will help you avoid borrowing, taking out loans and 
ultimately help clear your debt. 
“The way to build your savings is by spending less each 
month” – The FLI team 

27-
Apr’18 
 

  
Protecting 
your moola 
 

Here are some of the tips on how you can protect your moola: 
• Do not carry large amounts of cash on you because in case 
you are robbed you stand to lose a lot. 
• Be vigilant! Refrain from going to ATM’s in secluded areas 
especially at night 
• Don’t allow waiters/waitresses to go with your banking card 
when swiping at restaurants as it might get cloned. 
• When entering your pin keep it hidden, cover the keypad 
with your hands 
• Report your card immediately when you lose it to avoid 
unauthorized transactions.  
• If you see suspicious behaviour or devices on the ATM do 
not use it 

Table 16:  Topics discussed on Fin Lit shows held on Radio Energy and Fresh FM during 

May 2018 

Date Topic 

Discussed 

Tips given 

16-May’18 

 

Slow & Steady  

 

Here are some of the tips on how you can steadily 

save up for your stacked up debts: 

• Never incur extra debt in an attempt to pay off 

existing debt 

• Refrain from having multiple accounts at stores, 

apart from the bare necessities  

• Remain positive that you will achieve your goal  

• Draw up a budget so that you can plan everything 

down to a t, this way you know where your money 

goes  

• Open a savings account devoted to the repayment 

of debt and save a portion of your salary every 

month, get a debit order so that the money is 

automatically deducted  
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18-

May’2018 

 

Public talk, 

Topic: 

Revamping 

your financial 

wellness 

 

Discussions covered the following:  

 • public talk on 22 May 2018 at the FLI House  

• What are Public Talks? 

• They are talks aimed at the public and are centered 

on financial matters that directly affect the public 

• Whom is the public talk aimed at? 

• All working class citizens who feel the need to 

attentively look at their financial well-being  

• What time will the public talk be? 

• The talk will be at 17:30 to make sure it is able to 

reach those who work from 08:00-17:00 

24-May’18 

 

Daily Grind 

 

Tips on how you can “OWN THE MO: • Be proactive 

about your money- Tell your money what to do 

instead of being puzzled when you are left with only 

dimes and coins. 

• Be realistic about your expectations- don’t be 

obsessed with fulfilling major goals within a short 

period of time i.e. buying a bed and fridge in a 

month’s time. 

• Use the weekend to work on Do IT YOURSELF 

projects around the house instead of paying someone 

else to do it.  

• Consider Dining in before going out. Prepare a nice 

candlelight dinner to save on restaurant costs. 

• Compile a list of free events in your town and use 

them to spend time with your friends or family. 
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31-May’18 

 

Budget Shaffle 

 

Here are some of the advices on how you can fix your 

financial life:  

• Prioritize needs over wants- why buy fashion 

accessories when you don’t have a meal? 

• Avoid making plans only when you have money at 

hand -spend based on your budget 

• Beat take-away temptations by preparing your 

lunch and other meals at home. 

• Have your savings automatically deducted by the 

bank. 

• Pay off your monthly instalments before you spend 

 

 

 

 

 

 

Table 17:  Topics discussed on Fin Lit shows held on Radio Energy and Fresh FM during 

June 2018 

Date Topic Discussed Tips given 

1-

Jun’18 

 

Namibian Start-up Festival 2018 

 

Highlight given about the event: 

• What is the Namibian Start-Up Festival all 

about and what activities should one 

expect from the festival? 

• When and where is the festival taking 

place? 

• How can those interested in the festival 

register? 
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• What can businesses do exhibit at this 

festival? 

• What is the cut-off date for interested 

individuals to register? 

 

6-

Jun’18 

 

The Start -up festival is here 

 

Startup information: 

• There are currently still exhibition spaces 

open, so if you have a product or service 

you’d like the world to see make sure to 

apply!  Ticket Prices are N$500 inclusive a 

stall for you and your partner 

• The 29th and 30th will see international 

and local speakers sharing their 

experiences as start-ups at the workshops  

• Do you have a wonderful idea that you 

think should be transformed into a 

business? Then apply to pitch at Pitch 

Perfect 

• Tickets are currently being sold at 200N$ 

for early bird tickets 

• To buy a ticket visit 

http://startupfestivalnam.info/  

 

8-

Jun’18 

 

Trim down a costs 

 

Tips on how you can make sure you’re 

summer ready during the winter: 

• Buy summer clothes during the winter 

when stores are looking to get rid of old 

stock 

• Make sure you don’t run your electricity 

bill up too high by keeping warm with 

blankets and warm clothing instead of 



 

38 

 

using heaters 

• In winter people need richer lotion, mix 

yours with some coconut oil for extra 

moisture   

• Prepare meals, such as soup in bulk and 

keep it refrigerated so that you can just 

warm it up when you don’t feel like 

cooking, this saves on electricity.  

 

11-

Jun’18 

 

Start-up festival Namibia 

 

Tips about the start-up festival: 

• There are currently still exhibition spaces 

open, so if you have a product or service 

you’d like the world to see make sure to 

apply!  Ticket Prices are N$500 inclusive a 

stall for you and your partner 

• The Festival will see local and 

international speakers sharing their stories 

as well as hosting workshops! All to inspire 

YOU! 

• Do you have a wonderful idea that you 

think should be transformed into a 

business? Then apply to pitch at Pitch 

Perfect  

• Tickets are currently being sold at 200N$ 

for early bird tickets (hurry! While stocks 

last) 

• To buy a ticket visit 

http://startupfestivalnam.info/  

 

13-

Jun’18 

Script for Advertisement on 

Start-Up Festival 

Two radio adverts: 

1. This year the second instalment of the 
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  Namibia Start-Up Festival is going to be 

even bigger and better than the first one. 

Do you have a unique life changing 

product? Then apply to exhibit! Simply 

want to acquire some knowledge on what 

it takes to be an entrepreneur? Then this 

definitely an opportunity you don’t want to 

miss. Join us and have the chance to meet 

amazing speakers from far and wide who 

have come to share their stories! 

 

2. Do you want to be part of the coolest 

Start-up festival in Namibia? NOW IS YOUR 

CHANCE! Buy your ticket to the Start-up 

festival at any airtime city vending machine 

or our website 

www.startupfestivalnam.info/ for only N$ 

200 right now. This the all-encompassing 

platform to meet investors BUT you also 

get to be inspired by international and 

local heroes. Join us at the festival that will 

be held at City of Windhoek and help us 

celebrate, inspire and grow start-ups in 

Namibia. For inquires please contact 061 

251 015. We look forward to seeing you 

there! 

 

15-

Jun’18 

 

The struggle of an entrepreneur 

 

some problems entrepreneurs may face 

and how to overcome them: 

• There may be a shortage of capital as 

well as no collateral for loans  

• The FLI has an innovative info-hub on the 
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website that allows individuals to see 

companies offering different solutions to 

monetary problems  

• As an entrepreneur one may also 

encounter difficulties in choosing correct 

advertisement methods  

• Not working on a target market and 

flimsy packaging  

• The Start-Up Festival will see 

entrepreneurs share how they were able to 

counter the obstacles they had faced in 

their careers as well as inspire start-ups in 

Namibia  

• Amazing workshops and extraordinary 

products to be exhibited  

 

 

18-

Jun’18 

 

Namibia start-up festival win-a-

ticket 

 

Important points for the youth to take 

matters into their own hands and make 

changes that can benefit them: 

• It has become evident that being able to 

find a job, regardless of qualifications has 

become extremely difficult and inversely 

leads to a higher crime rates as the 

younger population hustles to survive.   

• Entrepreneurship is the only effective 

measure one can take to ensure that the 

country is steered into the right path, 

through the rise of innovative ideas borne 

from young creative minds employment 

can be sourced for the unemployed 
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individuals who desperately seek to change 

their environments. 

• The Start-Up Festival, therefore aims at 

inspiring and creating these aspiring start-

ups, to show that if one works hard enough 

one can make an impact that is tangible! 

Start-ups will inevitably become the back-

bone of the country. 

• If you want to make a change the only 

way is to be the change and at the Festival 

heroes who sought that change will share 

their stories with YOU!  

 

           

          

 

 

 

Activation 
FLI conduct activations to create awareness about the FLI mandate or on specific activities 
being held by FLI. The activations are usually conducted in shopping malls and at the FLI office 
in Khomas and other regions. However, regional activations required a lot of funds hence for 
this financial year the regional activations are limited due to financial constraints. 

 

Quarter 1 Target:  

 1 Activation, 250 participants  

 

 

 

 

72 Fresh FM, 
Energy 100 and 

Radio wave 
Radio shows 

were aired on 
during quarter1
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Namibia 2018 Start-up Activation 

FLI held one activation in the first quarter in Windhoek, Khomas region at the Central Business 

District in front of Town Square mall. The activation was initiated to create awareness about 

the 2018 Namibia start -up festival. 

Activities undertaken:  

 FLI staff spoke to people about the FLI mandate and the 2018 Namibia Start –up 

festival. 

 Distribution of the FLI promotional items.    

 

Booklet Distributed 
Quarter 1 Target:  

  12 501 clicks ,4 167 per month 

Table 18: Number of Booklets   Distributed by FLI during April –June 2018 

Month Booklets  Distributed 

April  2997 

May  4483 

June 2974 

Total 10454 

 

The table show the number of FLI booklets distributed during the period under review, more 
booklets were distributed in May 2018. 

 

FLI promotional items distributed 
FLI has various promotional items to distribute to the public at various awareness platforms. 
However due to the current economic situation, FLI only purchase the cost efficient items 
such as pens, rulers. 

Quarter 1 Target:  

  15 000 promotional items distributed ,1 250 per month 

 

  

34 People 
visited the FLI 

table during 
the activation 
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Table 19: Number of Promotional Items Distributed by FLI during April –June 2018 

Month FLI Promotional Items Distributed 

April  324 

May  1331 

June 1604 

Total 3259 

 

The table indicates the number of promotional items distributed to the public during the first 
quarter. Figures are showing that, more items were distributed during June 2018 and this can 
be attributed to the start-up festival that took place in June.  

From the table it is intensely clear that, the actual figures exceeded the target for the quarter 
and it is a good indication for awareness about FLI as the items will keep reminding people 
about FLI or making them keen to find more information about its mandate.  

 

Print Media 
 

During the first quarter, FLI published four press release about the 2018 Namibia Start-up 
festival. Also, two newsletters were published and forwarded to all contacts on the FLI 
database. 
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 MONITORING AND EVALUATION (M&E) 
The monitoring and evaluation framework was updated in line with the new strategy plan to 

enable the data capturing of all FLI projects as from the beginning of the new financial year. 

All crucial data are being recorded occasional in the M&E framework to enable the completion 

of relevant reports that are guidelines towards the achievement of the desired outcomes. 

Furthermore, systematic M& E records are conducted to determine the extent to which the 

objective of FLI are achieved. 

Quarter 1 Target:  

 Update the FLI M& E framework in line with the new five year strategy plan. 

 Update M&E tools. 

 Produce a quarterly report. 

Activities undertaken: 

 M& E framework and tools updated.  

 Quarterly sectional data are captured and recorded in the framework monitoring and 

evaluation purposes also for report writing. 

 Quarterly report produced. 

RESEARCH 
Research play a major role in any society as it gives evidence based information that can allow 
policy makers to come up with policies that can improve people standard of living. FLI is 
working with other institutions to have evidence based information on Namibians regards 
financial   matters.  

During the first quarter FLI made progress on various research activities that will be 
highlighted in this part. 

 

 

The 2017 Namibia Financial Capability Survey (NFCS)  
 

Quarter 1 Target:  

 Complete the 2017 Namibia Financial Capability Survey Report 
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The 2017 Namibia Financial Capability Survey is being conducted by FLI after every four years 

the first one was conducted in 2013. The survey aimed at measuring the following:  

 Knowledge of financial concepts e.g. :inflation 

 Skills this can be numeracy and literacy skills 

 Attitudes toward making financial decisions 

 Behaviors e.g.  Money management 

The 2017 NFCS was conducted by the Consultant from the Survey Warehouse in collaboration 

with the Namibia Statistics Agency (NSA). The survey was conducted at the same period  NSA 

was conducting its fourth financial inclusion survey hence the sample selection was made by 

the NSA to cater for both surveys in order to avoid duplication . Both surveys were   conducted 

in the same PSUs, but different households. 

Table 20: sample size for the 2017 NFCS 

REGION RURAL HH URBAN HH TOTAL HH TOTAL PSU 

!Karas 42 56 98 7 

Erongo 28 196 224 16 

Hardap 42 56 98 7 

Kavango East 56 56 112 8 

Kavango West 56 14 70 5 

Khomas 28 378 406 29 

Kunene 56 28 84 6 

Ohangwena 154 28 182 13 

Omaheke 42 28 70 5 

Omusati 182 14 196 14 

Oshana 70 84 154 11 

Oshikoto 140 28 168 12 

Otjozondjupa 70 84 154 11 

Zambezi 70 28 98 7 

TOTAL* 1036 1078 2114 151 
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Table 21: Actual sample during data collection 

REGION TOTAL EXPECTED HH 
(n) 

TOTAL RESPONDING 
HH (n) 

RESPONSE RATE (%) 

!Karas 98 61 62.2 

Erongo 196 134 68.4 

Hardap 98 59 60.2 

Kavango East 112 76 67.9 

Kavango West 70 51 72.9 

Khomas 406 207 51.0 

Kunene 84 43 51.2 

Ohangwena 182 138 75.8 

Omaheke 70 50 71.4 

Omusati 196 152 77.6 

Oshana 154 99 64.3 

Oshikoto 168 125 74.4 

Otjozonjupa 154 112 72.7 

Zambezi 98 63 64.3 

TOTAL 2086 1370 65.7 

 

The actual sample size differ from the original sample size because there were two PSUs in 

Erongo without HH upon the commencement and NSA opted not to replace the empty PSUs. 

Hence there is a decrease in the sample size. 

Activities undertaken: 

 Data collected in all 14 regions  
 

 Data cleaning, analysis, weighting is completed. 
 

 Draft report submitted and presented by the consultant to the FLI team. 
 FLI teams provided inputs to be incorporated in the final report. 

 New timelines set with the Consultant for report submission. 

 Final report is expect from the consultant by the end of July 2018. The final report will 

be printed and launched before it is disseminated to the public. 

Challenges:  

 The Namibia Statistics Agency took long in providing weighted data to the Consultant. 

 The Consultant was hospitalized for a month during the period under review therefore 

the report could not be finalize in the first quarter as planned. 
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Impact assessment for primary school and SMEs  
Quarter 1 Target:  

 Two impact assessments on primary education and Small Medium Enterprises 

(SMEs) 

 Produce two reports  

The GIZ had appointed the Consultant in May 2018 to re-do the data analyses for the impact 

assessment conducted by FLI on the primary education and SMEs during the last financial year 

2017/18. The Consultant will provide reports that will indicate the impact the FLI made to the 

participants who took part in the primary and SMEs   training. The Consultant will compile two 

reports that will be disseminated to all relevant authorities. 

Activities undertaken: 

 Development of the Consultant Terms of References (TOR) by GIZ and FLI. 

 Appointment by of the Consultant by GIZ in May 2018. 

 The Consultant presented the methodology to the FLI team. 

 Draft report submitted to the FLI team by the Consultant on the 25 June 2018 and FLI 

team will give inputs to be incorporated in the final report. 

Challenges:  

 GIZ was busy with the development of the new annual plan it therefore took them 

time to appoint the Consultant. 
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FLI ADMINISTRATION 

The 2018/19-2022/23 Strategy Plan and 2017/18 Annual report 
Both documents, the 2018/19-2022/23 Strategy Plan and 2017/18 Annual Report were 

finalized in the first quarter and the documents are being edited by the professional editor. 

The editing will mid July 2018 and   documents will be printed and disseminated. 

Activities done: 

 Development of the five year Strategy plan and 2017/18 annual report. 

 Quotation request from professional editors.  

 Consultation meeting with the FLI team and the selected editor done at the FLI office 

on the 4 July 2018. 

 The Consultant had a clarification meeting on the 10 July 2018 with the FLI team on 

the annual report and hand over the report for layout design. 

Budget and Plan of Action   
During the first quarter FLI managed to finalize the development of the Plan of action with the 

annual budget.  

Activities undertaken:  

 Presentation and submission of the plan of action to the ExCo for approval.  

 Exco approved the 2018/19 plan of action.  

Performance agreements, probation and quarterly reviews 
Quarter 1 Target:  

 5 Staff to sign performance agreements 

 5 Staff to quarterly performance reviews 

 4 staff to sign quarterly probation report 

During the period under review FLI recruited a Senior Media Officer, Ms. Antonia Smith on 

the permanent basis. FLI is now comprises of five permanent staff under the Directorate of 

Economic Policy Advisory Services (EPAS).  

Activities undertaken: 

 5 Staff  signed performance agreements 

 5 Staff signed  quarterly performance reviews 
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 All reports submitted to the Ministry management. 

External Audit Report 
The KPMG Namibia has compiled the FLI independent auditors report in May 2018 they are 

busy finalizing the statement report .The  report will be  incorporated in the FLI 2017/18 

annual report.  

Accounting, Bookkeeping & Auditing  
 During May 2018 FLI recruited a Consultant Mr. Hein Heydenrych as a Financial Administrator 

to oversee the finance of FLI for a period of one year.  Mr. Heydenrych is responsible for the 

Monthly Accounting, Processing Financial Reporting, Procurement Process and setting up the 

Financial Guidelines for FLI. 

 

Mr. Hein Heydenrych as a Financial Administrator  

LEARNING AND GROWTH   
Quarter 1 Target:  

 One team training 

FLI believe in human resource investment as it allows an organization to capacitate its staff 

with skills that will bring positive result in the institution. During May 2018 four permanent 

staff both at the senior level were sent for the leadership course at the African Leadership 

Institute (ALI) were they attended a one year course. 

 Classes are being  attended in three weeks in various month and after the completing the 

course, the staff will be graduated for a level 5 certificate in Transformation leadership. ALI is 

an institute that aimed at transforming African leaders to be able good leaders that can be 

able to solve challenges that face them in their society. 

  

https://www.ali.com.na/
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Conclusion 
 

The FLI is progressing well in terms of executing the set targets for most of the projects. The 

report indicates activities that were finalized in the period under review also progress made 

to continuing activities. However, some activities required more time hence it limited staff to 

execute some activities as it was planned.   

Recommendations  
It is recommended for the FLI staff to carry out the activities that are underperformance in 

the first quarter to other quarters to have tangible output at the end of the financial year.  

  

   

 

 

 

 

 

 

 

  

 

 

 

  

 


